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Campaign to Eliminate Drunk Driving

• The complete elimination of drunk driving is a 
real possibility that we intend to achieve!

• Requires a public/private partnership between 
MADD, government agencies, auto and 
insurance industries, technology industry, 
general public

• Air Bag & Seat Belt Safety Campaign and Blue 
Ribbon Panels as the models



Air Bag & Seat Belt Safety Campaign

Ten Years Ago

• National belt use at 61%
• 10 states with PBL
• 3 states above 80% belt use
• No states above 90% belt use
• No enforcement mobilizations; 

no paid ads
• 25 fatally injured kids from 

passenger bag deployments 
with 24 million passenger bag 
equipped vehicles

Ten Years Later

• National belt use at 82%
• 25 states with PBL
• 28 states above 80% belt use
• 8 states above 90% belt use
• Regular enforcement 

mobilizations with national paid 
ads

• Rate of child fatalities from 
passenger bag deployments 
down by more than 97%



Four initiatives of the Campaign: 

1. High visibility law enforcement
2. Maximum implementation of ignition 

interlocks 

3. Advanced technology research initiative
4. Widespread public support

Campaign to Eliminate Drunk Driving



High Visibility Enforcement 

• Full and active support of intensive high visibility 
enforcement of drunk driving laws 
– Outreach to law enforcement partners
– Support for checkpoints and roving patrols
– Paid and earned media support

• Leverage strong partnership between MADD, 
NHTSA, GHSA and IACP

• Funding from SAFETEA-LU provides $19 million in 
paid advertising

• Continued efforts to change policy in 10 states that 
do not allow checkpoints



DUI Mobilizations

• Labor Day Crackdown
– $11 million in national paid ads from Aug. 16 to Sept. 

4
– More than 11,500 law enforcement agencies 

participated
– Generated more than 62.4 million media impressions; 

plus additional media generated from the field
• December Crackdown

– Stepped up DUI enforcement by law enforcement 
agencies throughout the country 

– $8 million in paid ads
– Earned media support from MADD, GHSA and 

NHTSA



International Technology Symposium

• International Technology Symposium held 
on June 19-20 in Albuquerque, NM

• 125 leading authorities from the U.S. and 
abroad

• Full participation by NHTSA and IIHS
• Initial funding provided by Nationwide 

Insurance 



Three Part Symposium
1. Presentations on existing technology 

• Ignition interlocks and lessons of its effectiveness in U.S. and abroad
• Non-vehicle technologies

– Passive alcohol sensors
– Law enforcement software (TMPA)
– Secure Continuous Remote Alcohol Monitor (SCRAM)

2. Emerging technology
• Structured review of emerging technologies and their potential, 
• long-range feasibility and effectiveness

3. Obstacles to Progress
• Negative models of technology initiatives

– Seatbelt interlock fiasco of 1972
– Child airbag fatalities

• Public acceptance
• Liability/ reliabilty issues
• Technology feasibility
• Other challenges



Maximum Implementation of 
Ignition Interlocks

• Research shows positive public support for 
widespread use of ignition interlocks

• Increase the number of interlocks for drunk 
drivers to 500,000 to 700,000 in the next five 
years 

• Work to enact model state laws requiring 
interlock devices for all first offenders
– Similar to the New Mexico law
– Include provision that require offenders to earn their 

way off
• Illinois and Ohio will be the first states to pursue  



Advanced Technology 
Research Initiative

• Need a long-term cooperative research initiative 
to explore advanced technologies

• Emerging technologies include:
– Infrared beams to measure BAC through the soft 

underarm tissue non-invasively
– Infrared beams to measure horizontal gaze 

nystagmus
– Transdermal technology to measure BAC through 

skin contact with the steering wheel or other surfaces
– Algorithms to detect weaving
– Slots for valid licenses
– Biometric identification such as thumbprint screens



Advanced Technology 
Research Initiative

• Blue Ribbon Panel on Advanced Alcohol 
Detection Technology established at ITS

• Lead by the Insurance Institute of Highway 
Safety along with MADD, NHTSA, auto and 
insurance industries

• Parameters of emerging technology include 
transparent to the sober driver, reliable, set at 
.08 for adult drivers not convicted of DWI, cost 
effective

• MADD will work toward the development of new 
anti-drunk driving technologies without 
endorsing specific company’s product 



Public Support

• MADD will play a key role in establishing and expanding 
public support for the Campaign

• MADD.org will be the clearinghouse for all things proven 
to work and why 

• Online format for organizations who wish to fully support 
the four initiatives of the Campaign

• Work to sign on virtually all health and safety, medical, 
law enforcement, and civic organizations 

• May conduct a traveling road show of the promising 
technologies for the media and the public to see and 
touch the emerging technologies



Timing of the Technology 
Initiatives

• Build public support for data-driven, 
stepwise progress

• 1st 5 years – widespread installation of 
existing and emerging technologies on 
convicted drunk drivers

• 2nd 5 years – implementation of improved 
technology on large fleets

• 10 years and beyond – possible voluntary 
application to general population with 
insurance premium incentives



Next Steps

• Funding
– 1st five years: $1.6 to $3.1 million a year

– Primarily rely on private funding 
– Separate funding for the Blue Ribbon Panel 

will come from NHTSA, auto and insurance 
industries

• Announcement of the Campaign
– National kick off in November



Discussion


